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ROUNDING OFF 
THE YEAR

by Jane Braithwaite

I  am sure many of you will  agree that the last month
of 2020 couldn’t come too quickly, but we sti l l  have
three full working weeks in 2020 and in a year of
such ups and downs everyday matters.

I hope our article  “Working smarter, not harder”
hits the mark and helps you to be more productive.
I want to say a huge thank you to all of you, our
clients, for your support and loyalty this year. 

In particular, I  would l ike to say a special thank
Fiona Hathorn of Women on Boards for her
supportive video celebrating the partnership
between our two organisations. 

It ’s an absolute pleasure to work with Women on
Boards, and all our clients, and to contribute to your
continued success. 

I wish you all a productive December followed by a
wonderful Christmas. I hope you and your “bubble”
have a fabulous, but safe time, celebrating and I look
forward to meeting again in 2021.
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Please get in contact. 

I am always happy to help

E: Jane@designatedgroup.com

T:020 7952 1460



GUIDE TO
WORKING
SMARTER NOT
HARDER

Paperless
Todoist
Trello
Toodledo

Ever found yourself with a mill ion things to do and no
idea where to start? Or perhaps you just keep putting
off that big black deadline that’s hovering over you?
Either way, getting your work space and your task l ist
organised is a sure fire way to help get your head
space back on track, especially in this current, intense
working climate.

Our guide to helping you towards working smarter not
harder wil l  help. Read on for our free, stress-busting
survival guide…

1. Make Lists
Yes, you’ve heard it before, but it works! It ’s simple,
the smartest way to unload your over-worked brain is
to get it all  out on paper (or for those that prefer
something a l ittle more high tech, a Smartphone,
tablet, or whatever you’re most comfortable with). Put
down everything – every, l ittle, thing. There are a loads
of apps that can help too!

2. Now prioritise
Put a number, an asterisk, re-sort or highlight.  Get
that l ist working for you. Concentrate on the big stuff
– the things you know are going to take the longest
time. Put them near the top, somewhere you can’t
ignore them. The sense of achievement when you
manage to cross those bad boys off wil l  be immense. 

3. Watch the clock
Your l ist is ready, your priorities are set, and it ’s time
to get down to business! Set yourself a realistic
deadline for each item. Start by breaking things down
by hours, half hours, quarter hours or even ten minute
slots. Make an appointment and then organise your
tasks around it,  accordingly – it ’s amazing what you
can achieve when you have a ‘reward’ in sight.
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4. BITE size, not supersize .
If  you have a seemingly insurmountable task ahead of
you, break it down into smaller chunks. As you start to
simplify the job into separate elements, you will  be able
to concentrate on getting it done, piece by piece.

5. DON’T procrastinate – delegate!  
Use reminders to flag up deadlines, set up rules on your
email so that you can see when important emails need to
be responded to.  Set your phone to vibrate and let
voicemail take a message. This way you can turn your full
attention to the job in hand, without any distractions.

6. CALL in the professionals?
If you are sti l l  struggling to stay on top, and feel l ike you
are slowly sinking under a pile of admin, then perhaps
what you need is a bit of professional help – of the
administrative kind!

Do you need someone to cast an objective eye over
your accounts, or a willing soul to get help you get
through your filing?  

Whatever it may be, help is at hand. Designated
is a one-stop-shop created with you specifically
in mind. We are here to enable you to hand off
tasks and concentrate on your core business.
With us by your side, you will find you are able to
focus on productivity, deliver greater results and
generally be free to be the high-flying executive
you are meant to be.  Alternatively, you might
find that you have a few less grey hairs and a lot
less to worry about .

7. Get working smarter not harder
Speak to us about how we can help bring time saving and
cost effective professional support into your business.
With Designated – where you’re in safe hands.  

Contact Hannah Smith,
Designated's Client Relationship Manager
E: Hannah@Designatedgroup.com   T: 020 7952 1437
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https://apps.apple.com/gb/app/paperless-lists-checklists/id359564368
https://todoist.com/
https://trello.com/en
https://www.toodledo.com/
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This months client spotlight is on Women on Boards.

Women on Boards exists to help members make the
right connections and career choices to take on a
board role as a non-executive director, trustee or
governor, or to get to the top within their company.
They are breaking down the barriers  to entry to the
boardroom and building the pipeline of board-ready
women, minorities and like minded men who go to them
for support.

Founder and CEO of Women on Boards, Fiona Hathorn
was struggling to respond to all the emails she receives
in between running workshops around the UK. In a
special testimonial video, Fiona explains how the
invaluable support  from her Designated PA gives her
the free time for “strategic headspace” to better lead the
business. Releasing just 10% of her day, has allowed her
to give more to the success of Women on Boards. 

Having someone to help ease the pressure at work may
stop top performers leaving corporate l ife. 

Click here to watch Fiona's inspiring
video

“She ge ts rid  of  the noise while  a t

the same t ime having an impac t  on

the success of  our business,  as  she

is  releasing s tra tegic  headspace

which al lows me to be t ter lead the

organisa t ion.”  

Fiona Ha thorn,  Founder and CEO

Women on Boards
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WOMEN ON BOARDS - 
THIS MONTHS CLIENT SPOTLIGHT

https://www.youtube.com/watch?v=_g_7esPQ-Is&feature=youtu.be


We’ve probably all at one point or another used hashtags.
Whether that is on our own social profiles  #SorryNotSorry or
to sit alongside our brands social content. But do you really
know how they work and the value of them to your
marketing activity?  And how do hashtags work on different
platforms, does a LinkedIn hashtag work in the same way as
an Instagram hashtag for example?

Let’s look at what they are, why they are important and how
they work to add real value to the effort you have put into
your content marketing strategy. 

Hashtags are the way to connect people with content.
Grouping together the same topics, events or conversations.
You should care about hashtags because it means you can
take part in conversations happening all over the internet,
allowing your posts greater organic (non-paid) social reach.
Greater reach can equal greater engagement, boosting your
brands profile, resulting in more business. Hashtags have
proved to be vital for charities and social issues, raising
awareness of key issues and making us all aware of where and
how we can help. 
I think we can all agree that social media has made our world
smaller and more connected, opening our eyes to things
outside our own day to day l ives. 
So, hashtags. Very important for marketing.  How do you
use them? As you can imagine there will  be do’s, don’ts and
general hashtag etiquette that would be worth knowing.

Our Top # Tips

Do:
Make it easy to remember — and spell. Don’t leave room for
possible typos, which will make your posts undiscoverable

Be realistic. Don’t expect people to start using your brand slogan
or other one-sided hashtags in their posts if it doesn’t fit naturally
and there is no incentive for them to do so.

Do your research. Check and see what hashtags people are
already using when talking about your brand and capitalise on
those. Also, make sure to check if your desired hashtag is
already being used. If so, ask yourself if it’s still relevant to your
brand.

Give people a reason to use your hashtag. Whether it’s an
actual prize or just recognition in the form of your hashtag your
audience will respond better when it’s a mutually beneficial
relationship.

Partner with influencers. Influencers can help gain exposure 
and visibility for your hashtag.

Don’t:
Expect your brand slogan to translate to a hashtag. A
hashtag is meant to be inclusive, shareable, and discoverable. 
If it doesn’t organically fit within a post it’ll feel forced and lose its
intended purpose.

Expect people to use your hashtag without a reason or
incentive. The best hashtags can draw people in and invoke
curiosity to explore and join in on the conversation.

Use all CAPS LOCK. Unless it’s an acronym, this feels like shouting
and also adds unnecessary work.
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HASHTAG MARKETING 
WHAT'S THE POINT?

Of course, the use of hashtags will vary per platform.

Click here for the full article.
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https://designatedgroup.com/clients/hashtag-marketing-whats-the-point/
https://designatedgroup.com/


MEET OUR TEAM

HANNAH SMITH
CLIENT RELATIONSHIP MANAGER

Hannah Smith,  is our wonderful Client Services
Manager  here at Designated. Many of you will  have been
in contact with her in one way or another. 

Instead of a long piece of copy explaining why Hannah's
role is so important here at Designated, Hannah can tell
you herself in this short video .

Contact Hannah Smith,
Designated's Client Relationship
Manager
E: Hannah@Designatedgroup.com   
T: 020 7952 1437
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“Hannah's  professionalism and

s trong experience wi thin Designa ted

suppor ts her role  to develop and

main tain excel len t  rela t ionships

wi th our cl ien ts,  ensuring tha t  our

cl ien ts are loyal  and ambassadors of

the services we provide.”  

Jane Brai thwai te,  Managing Direc tor

Designa ted Group

https://www.youtube.com/watch?v=n3RJEQ5ZTtA&feature=youtu.be
https://www.youtube.com/watch?v=n3RJEQ5ZTtA&feature=youtu.be
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